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Q2 2021 Fintech Funding Overview

Insights on Q2 2021 Fintech Funding

Each quarter we bring you insights and updates on trends in the Fintech landscape that impact 
financial services and support the creation of value. Mastercard Start Path has partnered with 
KoreFusion to dig into these trends and illustrate how they are unfolding across the globe. 

In this update we look at the convergence of e-commerce and Fintech. Covid-19 accelerated  
growth within both e-commerce and Fintech, which together accounted for over 30% of overall  
startup funding in Q2 2021.1

In Q2 2021, Fintech companies globally raised 
US$ 30.8B in venture capital across 657 deals. 
This represented a 35% increase in aggregate 
deal value over Q1 2021. However, aggregate 
deal volume increased only 7% reflecting a 
higher average deal size. This is explained by the 
continued growth in “Mega Deals” worth more 
than US$ 100M, which increased from 60 in 

Q1 to 88 in Q2 and pushed the average deal 
size up to US$ 47M across the sector. Exits 
also increased with 19 announcements, notably 
including a number of SPACs (Special Purpose 
Acquisition Companies), which are increasingly 
popular investment vehicles in the sector.

1 CB Insights 

Source:  KoreFusion analysis based on CB Insights and PitchBook
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Update on destination of global Fintech funding Q2 2021 
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https://www.freewritings.law/wp-content/uploads/sites/24/2021/07/CB-Insights-Q2_21-State-of-Venture-Report.pdf
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Quarterly Spotlight: E-Commerce and 
Fintech Growth and Convergence 
The rise in e-commerce activity catalyzed by 
Covid-19 saw retail companies attracting higher 
valuations and larger funding rounds. Retail 
startups secured investment worth US$ 31.5B in 
Q2 2021,  with e-commerce startups accounted 
for US$ 16.3B.2 The remarkable growth in 
e-commerce and Fintechs is converging with 
greater innovation and integration between 
these two dynamic segments. According to 
KoreFusion’s proprietary research, startups that 
operate at the intersection of e-commerce and 
Fintech raised a total of US$ 13.69B in Q2, 2021. 
These startups include merchant and consumer 
finance, payments, foreign exchange, platform 
enablement, other value-added services.  

The most talked-about category of e-commerce 
fintechs is the Buy-Now-Pay-Later (BNPL) 
category. BNPL has become a frequent payment 
option provided by online retailers who view 
the credit tool as an enabler for e-commerce 
purchases especially among millennials, by 
providing an installment payment option.  

The prevalence of BNPL was reflected in a 
number of significant global funding events 
during Q2. This included Tencent’s purchase of 
5% of the Australian Fintech Afterpay for US$ 
285M in May, followed by Square’s acquisition of 
Afterpay for US$ 29B. In the US, BNPL provider 
Sunbit announced a $130M series D round in 
May. The Middle East saw two significant funding 

events in this category: Dubai-based Tabby raised 
US$ 50M of debt in June, followed by US$ 50M in 
equity in August. Saudi Arabian Fintech Tamara 
announced US$ 110M in series A funding in April.

In Q2 2021 there was momentum in M&A activity 
at the intersection of e-commerce and Fintech 
with well-funded aggregators such as Perch, 
Acquo, Intrinsic Brands, Thrasio, and 10Club 
collectively raising US$ 1.2B in investment to 
fuel their M&A activities.3 These players focus on 
consolidation and buy-and-build opportunities 
within e-commerce, that often include the 
inclusion of Fintech capabilities. For example, 
leading Amazon aggregator Thrasio, which has 
cumulatively raised US$ 2.4B in combined debt 
and equity funding, announced its acquisition of 
merchant finance provider Yardline prompting 
headlines declaring that ‘every e-commerce 
platform will become a Fintech.4

The acquisition underscored the degree to 
which Fintech capabilities are becoming integral 
components within the e-commerce environment.   

2 CB Insights   
3  Crunchbase
4  Tearsheet

Every e-commerce platform 
will become a Fintech

https://www.freewritings.law/wp-content/uploads/sites/24/2021/07/CB-Insights-Q2_21-State-of-Venture-Report. 
https://www.crunchbase.com/
https://tearsheet.co/funding/every-e-commerce-platform-will-become-a-fintech-amazon-aggregator-thrasio-acquires-capital-as-a-service-startup-yardline/
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North America
Through the  pandemic the US saw e-commerce 
adoption reach levels originally forecasted for 
2030.5 Canadian e-commerce growth enjoyed 
a 20% increase in 2020 despite overall retail 
growing less than 1% in the country during the 
same period.6

While consumers’ demand for online shopping 
has boomed, the seamless shopping experience 
has gaps due to procurement challenges: 57% of 
online retailers experienced a disruption in their 
supply chain according to a survey conducted by 
Searchnode in October 2020, which also reported 
that 43% of online retailers identified increased 
demand as a pain point.7 This is partly attributed 
to a procurement funding gap that leaves many 
small businesses exposed to irregularities in 
cash flow and unable to secure key inputs ahead 
of time. Covid-19 widened the funding gap in 
2020 and, according to the US Federal Reserve, 
only 37% of small businesses received the entire 
funding amount they applied for, down from 51% 
in the previous year.8  

This situation has created a significant market 
opportunity for Fintech companies to step in and 
provide financing for e-commerce merchants. 
One such startup is the Canadian Fintech Clearco 
which provides merchants with “non-dilutive” 
financing to help support their marketing and 
inventory needs. Clearco provides more than 
US$ 2B in loans to 5,500 businesses across 
seven countries, and closed a US$ 100M series 
C at a valuation of US$ 2B in July 2021.9 The 
opportunity is vast enough to support the 
emergence of multiple providers, with startups 
like Corl, Capchase, and Pipe offering revenue-
based financing, while adjacent technology 
providers such as Shopify and Stripe enter the 
market with their own versions of merchant 
financing through Shopify Capital and Stripe 
Capital respectively.

5 McKinsey
6 Emarketer
7 Searchnode
8 Federal Reserve

9 Techcrunch
10 Redseer
11 CIO
12 The Paypers 

Flutterwave, a Silicon Valley-based, Africa-
focused payments company, was founded in 
2016 and has processed over 140M transactions 
worth more than US$ 9B as of March 2021. 
They have helped over 290,000 businesses in 20 
African countries build customizable payments 
applications using its API driven approach. 
Flutterwave enables payment processing in 150 
currencies using methods such as international 
cards, mobile wallets, bank transfers, etc. They 
closed a US$ 170M Series C funding round in 
March 2021, bringing their total funding to US$ 
235M and total valuation to over US$ 1B. The 
company plans to use the funds to accelerate 
customer acquisition in the present markets 
and launch new products such as Flutterwave 
Mobile (enables mobile devices to be used as 
POS systems) to achieve its vision of becoming a 
global payments company. 

E-commerce adoption in US 
has reached levels originally 
forecasted for 2030

https://www.mckinsey.com/business-functions/strategy-and-corporate-finance/our-insights/five-fifty-the-quickening
https://content-na2.emarketer.com/canada-ecommerce-will-continue-boosted-by-necessity
https://searchnode.com/blog/ecommerce-trends/
https://www.fedsmallbusiness.org/medialibrary/FedSmallBusiness/files/2021/2021-sbcs-employer-firms-report
https://techcrunch.com/2021/04/20/clearbanc-unicorn-clearco/
https://legatum.mit.edu/wp-content/uploads/2021/03/170321-MIT-Wamda-E-Commerce-COVID19-report-EN-01.pdf
https://www.cio.com/article/3624694/how-shoprite-used-mobile-cloud-and-erp-to-survive-covid-in-africa.html
https://thepaypers.com/online-payments/network-international-holdings-to-acquire-dpo-group-for-usd-288-mln--1245109
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Middle East & Africa
MEA’s e-commerce market boomed during Covid 
amidst store closures as consumers pivoted 
to digital commerce. According to Redseer, 
e-commerce GMV increased 52% reaching      
US$ 22B in 2020, and is expected to pass US$ 
30B in 2021.10 Brick-and-mortar conglomerates 
increased investment in digital infrastructure 
to capitalize on this opportunity. For example, 
Dubai’s Emaar mall launched a virtual mall on 
Noon.com, and Shoprite accelerated its digital 
transformation journey by launching Checkers 
Sixty60, an online grocery delivery service. 
Carrefour advanced its online supermarket 
platform and allowed third party merchants to 
also sell their goods on it.11

In the GCC area, a large, tech-savvy demographic 
coupled with high smartphone penetration set 
a fertile ground for e-commerce, and consumer 
preferences shifted from cash towards cheaper, 
safer, and faster digital payment methods. 

Flutterwave, a Silicon Valley-based, Africa-focused payments company, was founded in 2016 and 
has processed over 140M transactions worth more than US$ 9B as of March 2021. They have helped 
over 290,000 businesses in 20 African countries build customizable payments applications using its 
API driven approach. Flutterwave enables payment processing in 150 currencies using methods such 
as international cards, mobile wallets, bank transfers, etc. They closed a US$ 170M Series C funding 
round in March 2021, bringing their total funding to US$ 235M and total valuation to over US$ 1B. The 
company plans to use the funds to accelerate customer acquisition in the present markets and launch 
new products such as Flutterwave Mobile (enables mobile devices to be used as POS systems) to 
achieve its vision of becoming a global payments company. 

Furthermore, digital payments adoption is 
fostered by government initiatives like Saudi 
Arabia’s tech sandbox that supports the aim 
of reaching 70% cashless transactions by 2030. 
The growing importance and complexity of 
e-commerce in the region is demonstrated by 
Payment Service Providers (PSPs) such as the 
pan-African company DPO Group which provides 
omnichannel payment acceptance solutions 
for more than 100,000 merchants across 20 
countries. In July DPO Group announced that 
they would be acquired by Network International 
from Apis Partners for US$ 288M.12 DPO is 
not alone in benefiting from the migration 
to digital commerce, with regional providers 
such as Vantage Payment Systems, Paytabs, 
Fastpay and Cellulant’s Tingg benefiting from  
increased online processing volume resulting from 
e-commerce’s surge.   

10 Redseer
11 CIO
12 The Paypers 

https://legatum.mit.edu/wp-content/uploads/2021/03/170321-MIT-Wamda-E-Commerce-COVID19-report-EN-01.pdf
https://www.cio.com/article/3624694/how-shoprite-used-mobile-cloud-and-erp-to-survive-covid-in-africa.html
https://thepaypers.com/online-payments/network-international-holdings-to-acquire-dpo-group-for-usd-288-mln--1245109
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13 Ecommerce News
14 Finara.it
15 Ecommerce News 

16 Checkout
17 Nordic9
18 Techcrunch

Europe
The European e-commerce market grew 
significantly both in terms of number of users  
and market penetration due to the pandemic.  
In 2020, there were 481 million e-commerce users; 
this number is expected to reach 507 million 
users by the end of 2021.13 Analysts predict the 
European e-commerce market revenue to hit  
US$ 465B, a 30% increase compared to pre-
pandemic levels.14 Although this growth is 
impressive, brick-and-mortar retailers continue 
to hold sway, with industry observers estimating 
that the majority of the top European online 
stores are digital extensions of well-established 
offline retailers such as Tesco, Sainsbury’s, 
E.Leclerc and Metro.15 Given the prevalence of 
brick-and-mortar DNA in European e-commerce 
it comes as little surprise that omnichannel retail 
is strongly relevant in the region. 

From a customer-centric perspective, 
omnichannel means that customers can 
engage with their brands where, when, and how 
the customer chooses. For example, a single 
customer could conduct product search on social 
media, buy on an e-commerce website, pick up 
in store, and return by mail with funds reversed 
to the in-store method of payment. In particular, 
payment acceptance has become critical: 60% of 
consumers said that they would not shop online if 
their preferred payment method was  
not accepted and 43% of retailers reported 
that they were not able to capture new revenue 
as they could not accept the necessary local 
payment methods.16

Achieving a true omnichannel experience requires 
significant integration of retail back-end and 
payment systems to enable users to operate 
across different channels in a seamless manner. 
Fintechs have emerged to help companies meet 
the challenge. Country specific Fintechs such as 
Sweden’s Yabie have also focused on improving 
the omnichannel experience. Yabie raised US$ 
26M in new funding in Q2 to provide payment 
acceptance and analytics solutions across 
multiple form factors such as traditional POS and 
mobile.17 The increased adoption of food-delivery 
platforms such as Deliveroo and Uber Eats has 
also increased the importance of omnichannel 
in the food industry, with Fintechs like Belgium’s 
Deliverect providing omnichannel integration into 
restaurant point of sale. Deliverect raised US$ 
65M in April 2021, and claimed over US$ 1B in 
orders processed. 18

60% 43%

of consumers said that  
would not shop online if  
their preferred payment 

method was not accepted 

of retailers reported  
that they were not able to 

capture new revenue as they 
could not accept the necessary 

local payment methods

https://ecommercenews.eu/over-500-million-ecommerce-users-in-europe-in-2021/
https://ajot.com/news/european-ecommerce-revenue-to-hit-465b-in-2021-a-30-jump-amid-pandemic
https://ecommercenews.eu/top-10-online-stores-in-europe/; Digital Commerce https://www.digitalcommerce360.com/article/european-ecommerce/
https://www.checkout.com/en-us/blog/post/understanding-the-new-state-of-online-retail-in-europe
https://nordic9.com/news/yabie-in-a-sek-220-million-preipo-capital-raise-backed-by-swedbank-brightly-ventures-and-nft-ventures/
https://techcrunch.com/2021/04/20/deliverect-gobbles-up-65m-for-a-platform-that-streamlines-online-and-offline-food-orders/
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Asia
In Asia, Covid-19 also magnified growth in 
e-commerce. In China, e-commerce surged 11%, 
surpassing US$ 1.8T and accounting for nearly a 
third of all retail in 2020.19 Although this level of 
penetration has yet to occur in India or Southeast 
Asia, 2020 saw a similar 10% increase in Indian 
e-commerce consumption and an incredible 85% 
increase in Southeast Asia where 70 million more 
people became digital consumers.20 In Southeast 
Asia, e-commerce GMV is expected to reach US$ 
132B by the end of 2021 and rise to US$ 254B in 
five years, implying a CAGR of 14%. 

In an area of the world where bank and card 
penetration was historically low, BNPL is now 
playing an increasingly important role in fueling 
e-commerce growth and spawning a number of 
domestic solutions. Australia’s Afterpay had a 
busy year after a private placement with Tencent 

in Q2, followed by its acquisition by Square in 
August. Indonesia’s Kredivo announced US$ 
100M in debt financing in June to bring its total 
funding to US$ 310M. Singapore’s Atome, which 
claims over 2,000 merchants, acquired Indonesian 
consumer finance provider PT Mega Finance in 
April, potentially foreshadowing future moves 
in the country. Another Singaporean BNPL 
player, Hoolah, announced a partnership in April 
with marketing platform PERX to drive in-app 
engagement.21 In addition to the impressive 
growth of Asian BNPL Fintechs, the regional 
ecosystem saw foreign competitors such as 
Klarna which entered the Australian market in 
2020. Regional mega-apps are also becoming 
active in the space with Grab and GoTo/GoJek 
offering BNPL in multiple countries.

19 China Internet Watch 
20 Facebook
21 Yahoo

https://www.chinainternetwatch.com/30910/retail-sales/
https://www.facebook.com/business/m/sync-southeast-asia
https://finance.yahoo.com/news/hoolah-chooses-perx-technologies-dynamically-025000804.html


The Fintech-ification of E-Commerce

8

Latin America
E-commerce in Latin America surged during the 
pandemic. The region broke past US$ 210B in 
e-commerce sales in 2020, with Brazil and Mexico 
accounting for 50% and 25% respectively. 2021 
is forecast to provide a further 24% regional 
growth upon this record performance, with Brazil 
recording a blazing 41% in 2020 and 53% in Q1 
2021.22 Historically, the largest impediment to 
faster e-commerce growth was a high resistance 
by consumers to abandon cash, and the 
pandemic seems to have broken this link.

Banking penetration averages 54% for the 
region and contributes to high cash use,23 and 
while banked consumers’ preference for cash is 
persistently high, the pandemic has influenced a 
shift. Pre-pandemic in Mexico 83% of consumers 
preferred to pay with cash prior to the pandemic. 
The latest figures in 2021 show that 46% of 
consumers in Mexico prefer to pay with cash, 
contributing to a surge in card usage and a 
corresponding lift in e-commerce. Card volume 
as a share of personal consumption expenditure 
in Mexico rose from 15% to 20% during the 
pandemic and e-commerce as a share of card 
volume rose from 9% to 13%.24

Uptake of e-commerce saw two distinct flavors 
emerge across the region in 2020. One is the 
expanding clout of online marketplace giants and 
their forays into lending. This trend is marked by 
credit being offered both to consumers and to 
SME customers. Mercado Libre is the regional 
leader in e-commerce and a good bellwether 
signal for trends in e-commerce. The company 
posted a US$ 7B increase in online sales and 
onboarded 54 million new SME merchants to 
its platform in 2020. Many of these merchants 
are brick-and-mortar and many want financing. 

Mercado Libre saw a 54% increase in its Fintech 
business that includes SME business loans and 
physical POS terminals. In the same vein, Amazon 
Mexico partnered with Nubank to offer monthly 
payments without interest with the Nu credit 
card on sales at their website.

The second trend is characterized by offline 
merchants going online. In Brazil and Mexico, 
during the pandemic, between 30% and 40% of 
SME merchants established an online presence. 
An estimated 15% of these merchants began 
selling and accepting payments online. In Mexico, 
around 100K SMEs opened an online POS 
account using the services of a PSP or virtual 
Aggregator.25 This attracted the attention of 
Fintech lenders and Fintech acquirers traditionally 
focused on the offline retail space and caused 
them to explore going online. Merchant 
aggregators such as – Sr. Pago, Clip, PagaTodo, 
and Billpocket – either started offering remote 
card-not-present billing or signaled moving 
directly into online card payment services  
Between them, they have an estimated of 600K 
SME brick-and-mortar merchants that are 
potential online customers. 

On the consumer financing side of e-commerce 
payments, Nubank recently acquired Spin Pay, 
a Brazilian firm that supports e-commerce 
transactions using the country’s PIX instant 
payment platform. Spin Pay will continue to 
operate as an independent company.  

 
Mexico City based Clip was founded in 2012 and counts over 600 employees. Clip enables digital 
payment acceptance and provides commerce solutions for Mexico’s SMB merchants. In June 2021, 
it received a US$ 250M capital investment led by the SoftBank Latin America Fund and Viking 
Global Investors LP. The investment is the largest ever for a payments company in Mexico and 
establishes Clip as the first payments Unicorn in Mexico.

22 DLocal
23 World Bank
24 KoreFusion analysis based on INEGI 
and OECD surveys and data

25 CNBV: Comisión Nacional Bancaria  
y de Valores

https://dlocal.com/insights/regional-and-country-guides/
https://www.worldbank.org/en/topic/financialinclusion
https://korefusion.com/
https://korefusion.com/
https://www.gob.mx/cnbv
https://www.gob.mx/cnbv
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Closing thoughts
Due to the blurring lines in digital and physical commerce, traditional banks and financial service 
companies face pressure from new entrants that are commanding the trust of consumers. It will 
be vital for the traditional incumbents to expand their businesses into different verticals, including 
e-commerce with seamless payments enablement and embedded lending. With shifting consumer 
demand for capabilities such as Buy Now Pay Later and the rise of niche customer segments, 
traditional banks and financial institutions are well positioned to disrupt the disruptors.

Start Path is in partnership with select Fintech that 
are shaping the future of commerce. If you’d like to 
get connected and know more, please reach out to us: 
start_path@mastercard.com
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or reliance on any information provided within the report. Unless Mastercard provides express prior written consent, no part of this report should be reproduced, 
distributed or communicated to any third party.

http://startpath.mastercard.com
mailto:start_path%40mastercard.com%20?subject=
https://twitter.com/MAStartPath
http://www.startpath.com
mailto:start_path%40mastercard.com?subject=Start%20Path%20
https://twitter.com/MAstartpath

